Consumers invited 


Food & Drug Administration 
(FDA) will hold an open meeting 
for consumers, to gather informa- 
tion on labeling drugs with clear 
& useful data for consumers. 


Meeting will be held on July 
14 from 10:30 a.m. to noon in 
Conference Room A, Parklawn 
Building, 5600 Fishers Lane, Rock- 
ville, MD 20852. FDA has already 
met with professional organiza- 
tions & trade associations & is now 
seeking consumer opinion on the 
patient drug labeling program. 


Social security checks 


Treasury Dept. announces a 
new program which will allow 
Social Security recipients to have 
their monthly checks deposited 
directly into their bank accounts. 


Until now, Social Security 
checks have been mailed to recip- 
ients’ homes. The new direct 
deposit system is being set up to 
reduce the theft of checks. 


Persons getting Social Secu- 
rity checks will receive notices ex- 
plaining how they may arrange 
to have future payments mailed to 
their bank accounts, if they choose 
to do so. Since the program is 
being phased in gradually, recip- 
ients will receive notices between 
August & October. 


Treasury plans to develop 
similar programs, during 1976 & 
1977, for persons receiving benefits 
checks for Railroad Retirement, 
Civil Service Retirement & vet- 
erans benefits programs. 


More on dd» Aerosols 


A task force representing 12 
Federal agencies has recommended 


that the Federal Government 
should ban the use of fluorocarbons 
in aerosol cans. Fluorocarbons are 
chemicals used as propellants in 
most personal aerosol products 
such as hair sprays, deodorants & 
some shaving creams. 


These chemicals, according to 
the task force, are destroying the 
stratosphere’s ozone layer which 
protects the earth from the sun’s 
harmful ultraviolet rays [CoN- 
SUMER NEWS, Jan. 15]. Breakdown 
of ozone layer can cause an in- 
crease in incidence of skin cacer. 


The task force recommended 
that the ban should take effect in 
January 1978 if a National Acad- 
emy of Sciences (NAS) report, 
due next spring, confirms the task 
force findings on fluorocarbons. 
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Whatever happened to octane ratings? 


Octane ratings continue to be an important issue for consumers who 
want to get best performance from their cars—& to economize, when pos- 
sible, on gasoline bills. Since September 1973, when the now-defunct Cost 
of Living Council (CLC) first issued regulations requiring sellers of gaso- 
line to post octane ratings & price data on gas pumps, consumers have 
faced special questions. 


What is an octane rating? It is a measure of a gasoline’s ability to resist 
“knock.” Since different engines require different octane ratings, buying 
gas with the correct octane rating is important for your car’s efficiency. 
Too low an octane rating can cause engine “run-on” (“dieseling’”) as well 
as “knock.” But too high an octane rating merely wastes money; it does 
not give extra mileage or other benefits. 

To find proper octane rating, check owner’s manual for guidelines & 
then shop around for lowest octane gas that gives best performance. If 
you drive a 1975 car that needs unleaded fuel because it has a catalytic 
converter, choices are more limited; but there are still differences in oc- 
tane ratings for unleaded gas, so experiment. 


Why the confusion? There are several ways of computing octane rat- 
ings—& no consensus on the single best method. Under research method, 
octane is computed by running a laboratory engine to simulate low to 
medium road speeds. Under motor method, octane is computed by running 
a laboratory engine to simulate high road speeds. Federal Energy Admin- 
istration (FEA), which now has authority for octane posting, requires an 
average of research & motor methods. 

To develop a universal method for determining octane ratings, Asso- 
ciation of Standards & Test Materials (ASTM) met last month in Mon- 
treal to continue working for a standard that would be acceptable to its 
members in government, in consumer groups & in the oil & auto industries. 


Must octane ratings be posted? FEA’s regulations—issued in Feb- 
ruary 1975, a year after FEA took over CLC’s posting authority—require 
gasoline stations to post octane ratings. Stations may use any type of 
labeling, so long as figures are legible & are posted prominently on pumps. 

FEA’s regulations also look ahead to the eventual effective date of 
Federal Trade Commission’s (FTC) trade regulation rule making the non- 
posting of octane ratings an unfair trade practice. FTC first issued rule 
in 1972 but its rulemaking authority was challenged in the courts by the 
oil industry. FTC’s authority to issue trade regulation rules has been up- 
held; but now courts are considering merits of the specific rule on octane 
ratings. If FTC is upheld on this issue, it will assume authority for oc- 
tane postings. 

If your service station is not posting octane ratings, notify your regional FEA 


office. For more information, request a free copy of Guide to Octane Ratings (# 006C) 
from Consumer Information, Pueblo, CO 81009. 





How will you be celebrating the Bicentennial? With vacation travel or 


Bicentennial travel 


If you are planning a vacation trip during the 
Bicentennial celebration, remember that efficient 
travel arrangements can increase your enjoyment 
& reduce your cost. Once you know where you’re 
heading, investigate the costs & advantages of 
various types of transportation. 


e BY PLANE—Now there are a number of 
other options besides the traditional first class & 
coach. Most airlines have excursion fares for 
travelers who will be taking trips of not less than 
7 days or more than 30 days: for these, your ticket 
must be bought 7 days in advance. By planning 
even further ahead & purchasing your ticket 60 
days in advance, you can receive a still lower ex- 
cursion fare. Finally, some airlines offer very low- 
cost “‘no frills” fares between certain cities, ex- 
cept during peak summer season [RATE REGIS- 
TER: this issue]. 

Be sure to get all available information when 
inquiring about plane fares. You should ask, spe- 
cifically, for the airline ticket agent to quote you 
the lowest fare available. At present, airlines 
are not obligated to quote the lowest fare; it is the 
consumer’s obligation to ask for it. This may 
change, as a result of a proposal published by 
Civil Aeronautics Board (CAB) [RATE REGISTER: 
this issue]; but for the time being, always ask. 

e BY BUS—Both major bus lines, Grey- 
hound & Continental Trailways, offer 2 kinds of 
unlimited-use tickets. One is good for 30 days & 


Biking for the Bicentennial 


The country’s first coast-to-coast bicycle 
route will be opened on May 16, 1976 under spon- 
sorship of Bikecentennial ’76, a private nonprofit 
corporation. The organization has received as- 
sistance from Transportation Dept.’s Federal 
Highway Administration (FHWA) in designing 
a special sign that will mark the route of the 
transcontinental bicycle trail. 


One section of the route is now open in 
Oregon for bicyclists planning trips in summer 
& fall of 1975. Several short guided tours are 
being offered this summer in this area & in 
Selway-Bitterroot Wilderness Area, in Montana. 


When completed, the route will feature a 
variety of low-cost accommodations for bicyclists. 
Tours planned for 1976 will range from 1-week 
regional trips to 12-week coast-to-coast tours on 
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costs $175; the other is valid for 60 days & costs 
$250. Both allow the holder to travel anywhere’ 
in the U.S.—no limitations on distance. 


e BY TRAIN—If you are visiting the east 
coast, Amtrak is offering the Colonial Corridor 
fare which cuts the cost of the Washington-Bos- 
ton round trip by 30%. Special group or family 
rates are available on some Amtrak routes & you 
can get a rail/drive package that includes your 
motel room in 114 different cities. There are also 
easy pre-arranged bus connections for reaching 
destinations that trains do not go to directly. For 
information on fares & train travel in general, 
pick up Amtrak’s booklet All-America Schedules 
at any train station or write Amtrak, 955 L’En- 
fant Plaza North, SW, Washington, DC 20024. 


e BY CAR—As more & more local Bicen- 
tennial celebrations get underway, residents of 
every state will find many events close to home. 
American Automobile Association (AAA) is pro- 
viding a series of “one tank” tours—attractions 
which are easy on the energy budget. AAA mem- 
bers may contact local branches for more informa- 
tion. In addition, check the sources & publications 
listed in this issue of CONSUMER NEWS. 


Finally, many hotel chains are planning Bi- 
centennial activities ranging from special pro- 
grams & tours to reduced rates. Check with your 
travel agent or local offices of hotel & motel chains. 


the entire 4,200-mile trail from Astoria, OR, to 
Williamsburg, VA. The route will parallel or cross 
many of the early pioneer trails. It is hoped that 
the route will form the backbone for a national 
system that will, eventually, reach into all states. 


Costs for posting signs marking the trans- 
continental route are eligible for Federal-aid 
funding, as are certain other costs such as paving 
shoulders of roads & installing traffic signals. 


For information about 1975 & 1976 tours, write to 
Bikecentennial, Inc., P.O. Box 1034, Missoula, MT 59801 
(enclosing stamped, self-addressed envelope); or call 
(406) 721-1776. 


Organizations & communities that want detailed 
drawings of the new marker for the bicycle route may 
write to Office of Traffic Operation, Federal Highway 
Administration, Washington, DC 20590; or call (202) 
426-0411. For data on Federal funding, communities 
should contact their state highway department. 
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with serious talk—or both? 











Bicentennial talk 


National Endowment for the Humanities 
(NEH) has established the American Issues Fo- 
rum—a program that will, hopefully, prompt mil- 
lions of Americans to celebrate the Bicentennial 
through serious discussion of the country’s past, 
present & future problems. Co-sponsor of the proj- 
ect is American Revolution Bicentennial Adminis- 
tration (ARBA). 


Keystone of the forum is a calendar of 9 
major topics—one for each month from Septem- 
ber 1975 through May 1976. Community groups 
—as well as national organizations, corporations 
& the media—are being encouraged to develop 
projects built around the 9 major issues. 


The discussion topics are: “A Nation of Na- 
tions”; “The Land of Plenty”; “Certain Unalien- 
able Rights”; ““A More Perfect Union”; “Working 
in America”; “The Business of America... .”; 
“America in the World”; “Growing Up in Ameri- 


ca”; “Life, Liberty & the Pursuit of Happiness.” 


What's happening near home? 


Consumers seeking information about Bi- 
centennial activities in their own states or regions 
should write to the Bicentennial commission in the 
state capital or to one of these regional offices of 
American Revolution Bicentennial Commission 
(ARBA): 


ARBA ARBA 

Room 506C 27th Floor 

JFK Federal Bldg. 777 Third Ave. 
Boston, MA 02203 New York, NY 10017 
Phone: (617) 223-5678 Phone: (212) 264-1976 
ARBA ARBA 

Room 7048 3401 Whipple St. 

Wm. J. Green, Jr. Atlanta, GA 30344 
Federal Bldg. Phone: (404) 526-7726 
600 Arch St. 

Philadelphia, PA 19106 

Phone: (215) 597-3617 










Local discussion programs based on the fo- 
rum topics will be a primary activity organized by 
civic associations, churches & synagogues, librar- 
ies, community centers, trade unions, businesses 
& consumer groups. Schools, radio & television 
stations & newspapers will feature related educa- 
tional programs. 


One related educational program, supported 
by a grant from NEH, is the Bicentennial Youth 
Debates being organized by Speech Communica- 
tion Association, a nonprofit professional asso- 
ciation of speech educators. High school & college 
students will participate in formal debates on his- 
torical & current issues that will be coordinated 
with American Issues Forum topics. 


For information about the forum, write to National 
Endowment for the Humanities, 806 15 St. NW, Wash- 
ington, DC 20506 or call (202) 382-7465. For details on 
youth debates, write to Bicentennial Youth Debates, 1625 
Massachusetts Ave., NW, Washington, DC 20036 or call 
(202) 265-1070. 





ARBA ARBA 


Room 1990 Room 602 


Everett M. Dirksen Bldg. 
219 S. Dearborn Ave. 
Chicago, IL 60604 

Phone: (312) 353-1776 


ARBA 

One Embarcadero Center 
San Francisco, CA 94111 
Phone: (415) 556-1976 


ARBA 

Room 13B2 

1100 Commerce St. 
Federal Office Bldg. 
Dallas, TX 75202 
Phone: (214) 749-1832 





Federal publications & films 


Information about travel, Bicentennial events 
& historical background is available from various 
sources. CONSUMER NEWS presents selected items: 


@ Subscriptions to the following periodical 
are available free from American Revolution 
Bicentennial Administration (ARBA) ; send a post 
card to Bicentennial Times, P.O. Box 1976, 
Washington, DC 20276. 


July 1, 1975 


Bicentennial Times 


911 Walnut St. 
Kansas City, MO 64104 
Phone: (816) 374-2303 


ARBA 

Suite 222 

1515 Cleveland Pl. 
Denver, CO 80202 
Phone: (303) 837-4876 


ARBA 

Room 4145 

Federal Office Bldg. 
901 First Ave. 

Seattle, WA 98104 
Phone: (206) 442-1776 





(monthly newsletter 


about national, state & local events, to be issued 
through end of 1976). 

@ The following publications are available 
from Consumer Information Center, Pueblo, CO 
81009; make check payable to Superintendent of 
Documents. 


(continued on page 4) 
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Food stamp formula 


On June 12, the U.S. Court of 
Appeals determined that Agricul- 
ture Dept.’s formula for computing 
food stamp benefits is inadequate 
& ordered Agriculture to revise & 
increase food stamp benefits. 


Court said Agriculture failed 
to ask for public comments before 
putting standards into effect, & 
ruled that a new coupon allotment 
system must be set up within 120 
days (about Sept. 10). Court ob- 
jected to present system because 
it said plan does not insure that all 
food stamp recipients will receive 
nutritionally adequate diets. 


Agriculture may appeal ruling 
[CONSUMER REGISTER: June 15]. 


Car rentals 


Federal Trade Commission 
(FTC) has issued a complaint 
against the 3 largest car-rental 
companies in the U.S.—Hertz, Avis 
& National—charging them with 
conspiring to monopolize the car- 
rental business at airports. 


The effect, says FTC, has been 
to force out of airports the smaller 
competing car-rental companies 
that offer lower prices & thus to 
keep consumers’ costs for rentals 
at an artifically high level. 


FTC accuses the 3 companies 
of controlling more than 96% of 
the airport car-rental business. 
FTC will seek remedies that would 
clear the way for smaller com- 
peting companies to take over 
car-rental booths at airports. 


Federal publications & films 


(continued from page 3) 


Guide to Historic Places of the American Revolution (history of more 
than 200 monuments, homes, battlefields, etc., to visit) ; #322C; $3.50. 


Documents from America’s Past (lists documents available from 
National Archives); #220C; free. 


Festival U.S.A. (lists fairs, festivals & sporting events for 1975); 
#228C; $1.50. 


Air Travelers’ Fly-Rights (fares, baggage loss, etc.) ; #216C; free. 
Vacation Planning (suggests gas-saving vacations); #292C; free. 


@ The publications below are available from Government Printing 


Office, Washington, DC 20402; make checks payable to Superintendent of 
Documents. 


Suiting Everyone: The Democratization of Clothing in America 


(illustrated chronology of development of clothing & styles from 18th 
century to present) ; #SI 3.2:Su 3; $11.05. 


The American Revolution, A Selected Reading List; #LC 1.12/2: 
R 32; 80¢. 
A Past to Remember/A Future to Mold—Publications Relating to 


American Revolution Bicentennial, 1776-1976 (list of Federal publica- 
tions); identify by full title; free. 


@ The following publication is available to community organizations 
working with foreign visitors; send request (on organization letterhead) 


to Office of Visitor Services, U.S. Travel Service, Commerce Dept., Wash- 
ington, DC 20230. 


Serving the International Visitor (an action guide for state & com- 
munity program development); free. 


e@ Films listed in catalog below may be rented or bought from National 
Audiovisual Center, Washington, DC 20409; request catalog from center. 


Selected List of Bicentennial Films (describes 43 films, produced by 
Federal agencies, on historic subjects); free. 


CONSUMER NEWS is published the 1st & 15th of each month by the Office of Consumer Affairs, 
Health, Education & Welfare Dept., to report Federal Government programs for consumers. Use of funds 
for printing this publication approved by the Director of the Office of Management & Budget, June 27, 1978. 
Authorization to reproduce any or all items is granted. Editorial address is CONSUMER NEws, Office of 
Consumer Affairs, Washington, DC 20201 (telephone: 202-245-6877); Ed Riner, Editor; Lee Learner Gray, Man- 
aging Editor. Sold by Consumer Information, Pueblo, CO 81009; subscription $4 a year, payable to “Supt. of 
Documents.” Send address change to Supt. of Documents, Government Printing Office, Washington, DC 20402. 


DEPARTMENT OF 


vy U.S. GOVERNMENT PRINTING OFFICE: 1975—584.716/23 
DHEW PUBLICATION NO. (08) 75-108 


HEALTH, EDUCATION AND WELFARE 


OFFICE OF CONSUMER AFFAIRS 
WASHINGTON, D.C. 20201 
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